EXPERIENCES OF SOLIDARITY ECONOMY AND RESPONSIBLE
CONSUMPTION IN AGROECOLOGICAL MARKETS IN MEXICO:
LEARNING AND CHALLENGES

EXPERIENCIAS DE ECONOMIA SOLIDARIA Y CONSUMO RESPONSABLE EN
MERCADOS AGROECOLOGICOS EN MEXICO: APRENDIZAJES Y DESAFiOS

ABSTRACT

Given the dominant agribusiness and economic model that has had adverse effects within local food systems around the world, various
organizational experiences have been formed within the framework of social economy and fair trade. Since the end of the decade of the
90’s, in Mexico the emergence of local markets begins whose objective is to promote forms of organic production and healthy food and
which, in turn, promote responsible consumption with the natural and social environment at the territorial level. In this work we reflect
the different experiences of agroecological markets in central Mexico such as: Tianguis Organic Chapingo, Tianguis Alternativo of
Puebla, Mercado Maculli Teotzin, Tianguis del Mayab, and Tianguis Agroecologico of Jos¢ Maria Morelos. We expose under the focus
of solidarity economy and responsible consumption, intermediation processes, participatory certification, as well as the challenges of
these markets. The objective of this paper is to analyze and make visible some of the characteristics, challenges and virtues offered by
these experiences around the supply of healthy foods, the consolidation of marketing channels, the recovery of physical and symbolic
spaces for the exchange of products, dialogues, strategies and links, among others. For this, the contributions of the solidarity economy
that puts work and the human being at the center of the discussion, are recovered, to have a positive impact on the quality of life of its
participants, and thus reconfigure the social and economic relations that are showed among the different actors.
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RESUMEN

Ante el modelo agroindustrial y econémico dominantes que ha tenido efectos adversos dentro de los sistemas alimentarios locales
alrededor del mundo, se han conformado diversas experiencias organizativas en el marco de la economia social y el comercio justo.
Desde finales de la década de los afios 90’s, en México comienza el surgimiento de mercados locales cuyo objetivo es promover formas
de produccién ecoldgica y de alimentacion sana y que a su vez, promueven el consumo responsable con el entorno natural y social a
nivel territorial. En este trabajo reflexionamos en torno a cinco experiencias de mercados agroecologicos en México. Exponemos bajo
el enfoque de la economia solidaria y el consumo responsable, los procesos de intermediacion, certificacion participativa, resaltando
sus procesos de aprendizaje y sus desafios. El objetivo es analizar y visibilizar algunas de las caracteristicas, retos y virtudes que
ofrecen estas experiencias en torno a la oferta de alimentos sanos, la consolidacion de canales de comercializacion, la recuperacion
de espacios fisicos y simbolicos para el intercambio de productos, didlogos, estrategias y vinculos, entre otras. Para ello, se recuperan
los aportes de la economia solidaria que pone al trabajo y al ser humano en el centro, para tener un impacto positivo en la calidad
de vida de sus participantes, y reconfigurar asi, las relaciones sociales y economicas que se despliegan entre los distintos actores.
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1 INTRODUCTION

It is estimated that in Mexico there are currently
more than 100 market initiatives that call themselves orga-
nic, natural, agro-ecological, solidarity or alternative, since
they move parallel to conventional markets that are part
of agro-industrial processes and logic. These spaces have
been growing since 2003. These local markets are being
created by a variety of social actors, including academics,
country folk, young people, professionals, and farmers,
with the intention of creating alternatives in local food
production and consumption (GARCIA-BUSTAMANTE,
2015), and to a lesser extent in the processes of intermedia-
tion, understood as a solidarity/respect/fair link between
producers and consumers (ROLDAN-RUEDA; GRACIA;
MIER Y TERAN, 2018). These actors seek to exchange
food based on solidarity and citizen participation. These
are spaces promoted by civil society that seek to become
alternatives to the hegemonic agri-food system (GARCIA-
BUSTAMANTE; RAPPO; TEMPLE, 2016), build
community and promote ecological production processes.

The importance of these diverse spaces of com-
mercialization lies in the visibility of multiple citizen
actions or collective social actions undertaken to produce
in an agro-ecological manner, to generate income through
self-managed work and to access food that is free of toxic
substances for the body and the environment. These are
places located mainly in urban contexts, thus building
bridges between rural, urban and periurban areas. In these
markets are expanded:

“Strategies that are the result of historical, climatic,
geographical and cultural territorial issues, which are
expressed in the product offer, some forgotten and rele-
gated by the homogenization of modern consumption,
others present and located in the minds of consumers,
and others, taken up again with new processes of trans-
formation and final presentation; but all with the intention
of being present in the processes of production, distri-
bution and commercialization of food, in channels and
forms that have important historical and cultural roots,
with new modalities of encounter and linkage that try to
unfold in the midst of a vortex of cold modern markets”
(GARCIA-BUSTAMANTE, 2015, p. 269).

Thus, the tianguis (comes from the Nahuatl word
tianquiztli, which means market) become processes of
experimentation of collective and participatory work
that is manifested in different forms and through various
strategies, being the transformation of intermediation and

participatory certification processes (PC) one of the main
ones. In these markets, exchange processes are socialized
and politicized, focusing on agro-ecology, social and so-
lidarity economy (SSE) and food sovereignty. The SSE
understood as that which reconstructs economic relations
in the face of the logic of capital and seeks to build relations
of production, distribution, consumption and financing
based on cooperation, reciprocity and mutual aid (PEREZ;
ETXEZARRETA; GURIDI, 2008). Agro-ecology as

“A way of being, of understanding the world, of inha-
biting it, of feeling it. It is a way of social relationship
different from capitalism, which encourages the recovery
and exchange of local knowledge, the common creation
of new knowledge in the same place where the problems
occur, and eco-systematic transformation according to
the conditions of regeneration of life” (DA SILVA, 2014
apud GIRALDO; ROSSET, 2016, p.30).

It is because of these theoretical elements that we
locate these markets as agro-ecological that develop social
economy processes.

This article analyzes the contributions that these
tianguis and alternative markets have and the challenges
they face in relation to: being farmers, the organization
that these markets require, production, access to agro-eco-
logical crops and communication to link more subjects to
these markets. It also outlines strategies to be able to take
care of what they have, strengthen their processes, and be
better articulated among those of whom participate in these
expressions of social and solidarity economy.

It is also important to investigate the potential of
alternative markets, given the urgent need to transform
the agri-food systems that largely define our lives (their
past, present and future). This type of experience reflects
the dynamism present in the processes of building new
market logics in which they are inscribed, representing
other forms of exchange (not only goods).

Specifically, five experiences located in different
contexts and with differentiated processes are presented,
namely, the Chapingo Organic Tianguis (TOCh) formali-
zed in 2003 in the State of Mexico; the Puebla Alternative
Tianguis (TAP) located in the city of Puebla; the Maculli
Teotzin Market, located in the State of San Luis Potosi; the
Mayab Tianguis, based in Cancun; and finally, the Agro-
ecological Tianguis of Jose Maria Morelos, located in the
State of Quintana Roo. As a whole, the experiences pre-
sented here show the existing diversity, each with a story
to tell and lessons learned that are extremely important for
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the processes of transformation of agri-food systems that
we live and reproduce and represent the construction of
fair-trade systems and exchange relationships.

It is important to refer to these experiences in terms
of their characteristics, their strategies to strengthen agro-e-
cological processes, as well as their scope in the construc-
tion of other visible directions of the SSE; as well as their
usefulness in the processes of consumer awareness. These
initiatives lead to rethinking and revaluing the support of
market relations and SSE commercialization and exchange
channels, responsible consumption and agro-ecology, redi-
recting our gaze to what gives it value beyond the financial
aspect. Therefore, we ask ourselves how do we generate
exchange values in these spaces of interaction, how are
relations of reciprocity and solidarity being reformulated
and reproduced as the basis for transformation processes,
and how are these initiatives strengthening the scaling up
of agro-ecology and achieving food sovereignty?

This article is divided into six sections, first pre-
senting the general context in which the tianguis and
alternative food marketing initiatives are being formed. It
is followed by a clarification of the differentiation of these
markets and the social components that make them diffe-
rent. Next is a brief presentation of the five experiences
already mentioned. Based on these, the subsequent section
emphasizes and discusses key elements that characterize
these production processes, intermediation under the SSE
approach, responsible consumption and agro-ecology,
participatory certification, to finish with the identification
of the challenges of these markets and the conclusions.

2 THEORETICAL FRAMEWORK

There is a consensus, from the reading of the ac-
tivation of these initiatives, that a hegemonic agri-food
system persists that is contributing greatly to exacerbating,
or causing, the economic, environmental and health crises
that we are experiencing on a planetary basis and in an
unequal manner by all inhabitants.

Agri-food systems (MCMICHAEL, 2009;
GLIESSMANN, 2013) in Mexico are highly dependent
on international markets, particularly the United States
(GARCIA-BUSTAMANTE; GRACIA, 2019). Currently,
Mexico imports 30% of the corn it consumes, 57% of the
wheat and 82% of the rice (SIAP, 2017) that is, the coun-
try’s food sovereignty —understood as the possibility of
guaranteeing food supply without resorting to imports— is
at risk. This situation of dependence on the international
food market, allows us to identify the effects of the food

policy that has been established several decades ago,
characterized by privileging large-scale conventional agro
-industry and productive systems dependent on fossil fuels,
by the use of fertilizers, pesticides, fungicides, among
other inputs of chemical synthesis, whose consequences
are reflected in desertification, air pollution, water sources
and health problems —both for producers and consumers.
In Mexico, this type of agriculture is responsible for 12%
of the greenhouse gases that contribute to climate change,
according to data from SEMARNAT (2016).

At the same time, the increase in agro-industrial
production systems and land occupation favors extensive
monoculture plantations, putting biodiversity at risk in
different regions. This is evidenced by data from the FAO
(2010), which estimates that 75% of the planet’s agricul-
tural diversity was lost over the last century. Despite this
scenario, at the global level “Farmers are the main —and
in some cases the only— providers of food for more than
70% of the world’s population, and they produce this food
with less than 25% of the resources” (ETC GROUP, 2017,
p. 6). Specifically, in Mexico, they represent 66.43% of
agricultural holdings (CEPAL; FAO; IICA, 2014).

Industrial agri-food systems are not only located
in the production stage, but they have also increasingly
entered into the distribution and sale of food. In Mexico,
50% of food sales are currently carried out in supermarkets,
in urban contexts, when 30 years ago it was only 20%
(TORRES, 2011). This phenomenon has led to entire fa-
milies of small and medium producers and intermediaries
being excluded from marketing channels, forcing them to
sell their production to large intermediaries and reducing
their ability to negotiate. On the other hand, according to
ETC Group (2017), “On a global scale, more than 80%
of small producers operate in local and national food
markets”; that is, many of the foods consumed in non-rural
areas circulate through short local and/or regional circuits,
highlighting one of the most important challenges for ur-
ban contexts in terms of food distribution and marketing.

Compared to the production stage, in Mexico 80%
of the producers with agro-ecological processes are “small
producers”, that is, they have less than two hectares; of
these, more than 80% are indigenous producers (GOMEZ;
GOMEZ, 2017, p. 34). If we consider that agro-ecological
production comes from traditional production processes,
there is an important opportunity to generate, recover and
reclaim traditional practices and knowledge around food
production by small-scale farmers.

However, one of the main obstacles for small
and medium producers is the link with markets to
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commercialize their surpluses. This is where the promotion
of markets and alternative marketing channels becomes
important as a bridge and promotion between the different
stages of the production process, and particularly between
agro-ecological production and urban consumers, thus
constituting one of the main strategies for achieving the
scaling up of agro-ecology (MIER Y TERAN et al., 2018;
ROSSET; ALTIERI, 2019).

In this regard, it is essential to explore fairer forms
of exchange that make small-scale producers visible, raise
awareness among consumers and disrupt exchange rela-
tionships through SSE processes, in order to build broader
scenarios for farmers, consumers, agro-ecology, food and
local food systems in general.

2.1 Agro-ecological markets, alternatives to the
conventional market

Agro-ecological markets are places of material and
symbolic exchange where different social actors converge
who are interested in agro-ecological processes to different
degrees and under different names, as some can define
themselves as organic, sustainable, ecological, green, etc.
They are considered alternative, since they act in ways that
are different from those of profit and capitalist commercia-
lization and highlight symbolic and political elements that
are ecologically and socially responsible. The alternative
refers to the intention of promoting other forms of market
that respond to problems such as the exclusion and margi-
nalization of farmers, the possibility of appropriately selling
the harvested surplus, the need to produce without risking
our health and that of the land, and the importance of gene-
rating spaces for social coexistence and solidarity that gives
new meaning to money-commodity transactions, among
other challenges. It is from the moment of the search for
an alternative that these initiatives are framed in processes
of transformation of agri-food systems, which are in the
process of homogenizing in the face of the imposition of a
hegemonic system (MCMICHAEL, 2009; PLOEG, 2010;
PATEL, 2007), and against which, multiple movements are
proposing food sovereignty, agro-ecology and SSE as new
references and practices to change the prevailing course.

Another aspect of differentiation is the conception
of market, which includes generating relationships that go
beyond the instrumentality or commercialization of life
and recognizing markets as systemic spaces of socio-poli-
tical linkages where our relations with nature and our eco-
nomic relations are defined. Thus, markets are conceived
in their complexity and in their social logic, as spaces for

the reproduction of life and therefore of the community or
society in which we live (GRANOVETTER, 1985; 1992).
In these experiences there is sociability as a currency of
exchange, which has no value assigned in the logic of
capital reproduction, nor of money, but it is what gives me-
aning, or a shared social value, to production, processing,
commercialization, food, intermediation, organization;
which are recreated in these spaces of exchange, of food,
knowledge and taste, as a social and solidarity economy.

Also, the conception of markets as spaces for the
articulation of the changing potential that implies seeing
the market in its systemic functioning, in being spaces of
social, cultural, economic, political and ecological rela-
tions. Specifically, it must be recognized that the spaces
for trade and exchange of food are interrelated, and that
markets as physical spaces, and as means for exchange,
are diverse and have a presence from the field to the table,
in our lives and back to the land. These types of spaces
are not reduced to a market, or a marketing channel, or
the sale of some merchandise, they are meeting places
for multiple projects and visions, both individual and
collective (GARCIA-BUSTAMANTE, 2015). Therefore,
in order to understand the dynamism of these markets,
which challenge the hegemonic system, one must consider
the diversity of actors involved, the lives that are woven,
the territories in which they are rooted, the multiplicity of
interactions and exchange modalities and conceive them
as processes that change in their search for alternatives.
Thus, their changing potential can be recognized in their
wider existence, of socio-economic linkage, of community
and territory building and of daily reproduction of beings,
lives and thoughts. As some examples we present the
following experiences.

3 METHODOLOGY

This work is the result of different research projects
carried out by Colegio de la Frontera Sur (ECOSUR),
Universidad Autonoma de Chapingo (UACh), Universidad
Iberoamericana Puebla and Benemérita Universidad
Autonoma de Puebla (BUAP). These projects were carried
out over a period from 2011 to 2020. Initially, markets
were selected and identified at random, also known as
tianguis, located in the states of Puebla, Quintana Roo,
San Luis Potosi, and State of Mexico, which are in central
and southern Mexico.

In a second phase, visits were made to the markets,
using participant observation and interviews, which made
it possible to identify key actors, such as: producers,
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market managers and consumers; who were interviewed
in depth in order to investigate the characteristics of the
markets, challenges and virtues such as experiences
for the exchange of healthy food, the consolidation of
marketing channels, the recovery of physical and sym-
bolic spaces for the exchange of products, discussions,
strategies and their connections.

Subsequently, the information and discussions were
systematized within the various universities. Finally, these
results and experiences were presented and discussed at di-
fferent times, one of the main ones being the first Mexican
agro-ecology congress. This collective reflection made it
possible to identify the points of agreement among the
different experiences in terms of progress, experiences,
challenges, and the role of the intermediation process in
the markets, using solidarity economy and responsible
consumption as a framework.

4 EXPERIENCES OF SOLIDARITY ECONOMY
AND RESPONSIBLE CONSUMPTION IN
MEXICO

4.1 Chapingo Organic Tianguis

The Chapingo Organic Tianguis was founded on
November 15, 2003 with the vision of being a means to
promote local organic agriculture in the Eastern Region of
the State of Mexico, to offer healthy food to consumers and
provide alternatives to farmers for marketing in an alter-
native and differentiated market scheme; with the mission
of establishing a space for linkage and connection with
the Universidad Autonoma de Chapingo. The Chapingo
Organic Tianguis (TOCh) is composed of 29 families of
producers and is part of the Mexican Network of Tianguis
and Organic Markets (REDAC).

The tianguis reflect processes (individual that
transit to the collective) that attempt the construction of
social power, by means of projects that are shared: “The
construction of social power begins in the family, in the
construction of a self-sufficient, safe and healthy home,
that shares with many others the same domestic micro-po-
licy” (TOLEDO, 2014 apud GARCIA-BUSTAMANTE,
2015, p. 181).

Within the TOCh, the generation of short com-
mercial circuits is facilitated, one of the modalities of
ecological economy; important efforts have been made
for the diversification of the production to offer the basic
food basket with healthy, clean, traditional and tastier food,
where the solidarity economy, the culture, the healthy

coexistence, the learning workshops are promoted, with
the participation of several generations of producers
(children, grandchildren and grandparents). It is a space
where producers find their basic sustenance for their food
security and sovereignty, generating economic resources
for their maintenance by making use of their traditional
knowledge and new agro-ecological techniques.

TOCh producers report a higher quality of life since
their incorporation into the market, while consumers cle-
arly differentiate that going to the tianguis is more than a
shopping experience, since they have managed to establish
relationships of trust and friendship with producers, and
understand the challenges faced by the farmer for their
production. It is a successful experience of solidarity
economy that values who, how and why is produced in
an agro-ecological way.

Among the successes of this initiative is that we-
ekly, and as 0f 2017, in addition to food, free workshops are
offered twice a week on topics related to health, cooking,
agro-ecological forms of production, as well as cultural and
musical activities and food exhibitions. The participants’
plots are small and bio-diverse with a multiple use of
agro-ecological techniques, among them composting, soil
conservation practices, use of native seeds, clear separation
with conventional plots, and a collective participatory
certification system involving producers, consumers and
researchers from the UACh who give certainty that what
is offered are organic products (being a model contrary
to the producer-certifier-exporter). In this space, more
than a thousand foods are offered weekly, being one of
the first initiatives in the country to bring agro-ecological
foods directly to the consumer. The TOCh is part of the
first experiences that gave rise to the Mexican Network
of Tianguis and Organic Markets that has promoted the
development of dozens of initiatives of fianguis in the
Mexican organic and alternative market.

Among the challenges is the need to meet the
growing demand for products by the more than 500
families who visit the market each week; differentiate
themselves from the neighboring alternative market; and
achieve the complete empowerment of producers in their
processes. The Chapingo Organic Tianguis connects
the production of small and medium agro-ecological
producers with reflective consumers, in the search for
collective actions of citizen resistance, post-material
values, and a better quality of life for all, with the vision
of building up “from below” communities that tend
towards good living.

Organizacdes Rurais & Agroindustriais, Lavras, v. 22:¢1575, 2020
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4.2 The Puebla Alternative Tianguis Puebla

The Puebla Alternative Tianguis (TAP), emer-
ged from the initiative of several young graduates of
the Universidad Iberoamericana and the Universidad
de las Americas, both in Puebla. The beginnings of
the tianguis in 2006 were inspired by the results of a
master’s thesis! in which organic producers in the State
were identified. Later, from diverse conversations and
meetings, the collective “Tlajke Nawake” was formed
(close and together in Nahuatl language) with which
the steps to create the TAP began, in the creation and
consolidation of which the participation and exchange
of experiences with other similar processes gathered in
the Mexican Network of Tianguis and Organic Markets
(REDAC) was significant.

In November 2006, with the objective of inviting
them to participate in an alternative commercialization spa-
ce within the city, a producers’ forum was organized with
the support of the Universidad Iberoamericana Puebla and
the REDAC. This space allowed producers to get to know
each other, share their problems, interests, and motivations,
and learn about the proposal in order to create links of
action. From then on, some local organizations interested
in participating in the creation of a local tianguis began
to connect with each other, among them Quali and some
producers from the Vicente Guerrero organization. At the
same time, the REDAC continued to support training in
certification processes and linkages with other producer
organizations at the regional level.

On July 21, 2007, the first day of the Puebla
Alternative Tianguis was held with three groups of produ-
cers, a dozen consumers and a workshop. Later in 2008,
with the help of the Tosepan Titataniske Cooperative,
the Canadian foundation Falls Brook Centre, along with
REDAC, it was able to improve the infrastructure of the
tianguis and consolidate the first face-to-face meetings in
a stable manner. In the 12 years of its existence, different
representatives of family agriculture, cooperatives, and
family enterprises, among others, have participated in the
tianguis, some constantly and others a bit more intermit-
tently. Likewise, alliances have been made with producers
in the market of Tlaxcala and Morelos who sporadically
go to sell their products.

"“Analysis for the establishment of a producer-consumer solidarity system for
products with environmental and social advantages in the city of Puebla: fair
trade and organic agriculture”, Garcia Bustamante Rocio (2006) Universidad
Iberoamericana Puebla Thesis for the Master’s degree in Regional Studies
in Environment and Development, Puebla, Puebla, Mexico.

As part of the TAP’s strategies to attract new parti-
cipants — producers and consumers — various activities
and events are regularly held for different audiences,
including children and the elderly, thus creating a parti-
cipatory and supportive environment. Perhaps one of the
most important achievements of this space has been the
possibility of constituting and maintaining over time the
participatory certification committee, which since 2007 has
been integrated by producers, promoters, and consumers
of the tianguis.

In 2016, TAP made a partnership with “Sembrarte”
Association, who promote urban agriculture and have a
demonstration orchard in the south of the city. In the same
year, the tianguis moved to the Association’s facilities.
With the union of the two projects, the Tianguis was rein-
forced with the part of formation and training of agricultu-
re, demonstrating in this way the importance of generating
links and connections between complementary projects.

Likewise, this exchange point has allowed the
integration of small producers at a regional level, who
exchange, learn, organize, and work under the values of
sustainable production and equitable and solidarity-based
exchanges. This process has favored the creation and
constitution of a Participatory Certification System that
guarantees the quality and transparency of the productive
processes to the consumers.

At the same time, the Puebla Alternative Tianguis
has become a system of regional purchase and sale of
local and organic products, constituting a short circuit
understood as the participation of zero to one intermediary
(CHIFFOLEAU, 2012).

In this alternative marketing system, producers
have been able to diversify their sales, either by direct
sales in the same tianguis, or by having access to other
marketing channels such as stores, restaurants, shopping
baskets, and small specialized spaces, constituting alter-
native marketing channels.

4.3 Macuilli Teotzin Natural Products Market. San
Luis Potosi

The Macuilli Teotzin market is located in the capital
of the state of San Luis Potosi. This city is characterized
by the presence of different industries that seek to take
advantage of its location among the three most important
cities in the country — Mexico City, Guadalajara, and
Monterrey. This phenomenon has resulted in agricultural
production not having the importance it deserves and pro-
ducers having to move to the city in search of income in
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the capital’s industrial zone, joining the ranks of workers
that make up the automotive industry, the state’s main
source of income.

In this context, the possibility of consolidating a
marketing space that favors small and medium producers
becomes important. Thus, the Macuilli Teotzin, from va-
rious meetings held with producers in the region as part of
a project of alternative farmer training, which generated
a space called “Schools of Field and Experimentation
for Farmers”, with the participation of various academic
institutions, among those, the Universidad Auténoma de
San Luis Potosi (UASLP) and the Universidad Autonoma
Chapingo. At these meetings, one of the main conclusions
and concerns expressed by the producers was the lack of
favorable marketing opportunities in which to offer their
products, in addition to the high level of intermediation
to which they were subjected.

As 0f 2011, as a result of the interest of professors
and students of the agro-ecology degree of the agronomy
and veterinary faculty of the UASLP, a marketing space
began to be designed to promote the production processes
of small farmers and indigenous people in the region.
This commercialization process was transformed into a
civil association, with a very clear objective: to stimulate
organic production based on agro-ecological principles
and the integration of small and medium producers in the
region. During the formation stage, they had the support
of REDAC, from which progress was made in organic
production processes, which this market has taken up again
and seeks to consolidate as a differentiating element from
other similar experiences.

The market has gone through different stages that
have been marked by the uncertainty generated by not
having a venue of their own, having to change the place of
the face-to-face meetings repeatedly. In the last stage, the
Faculty of Habitat of the UASLP, has provided a venue that
guarantees the realization of the meetings once a month,
achieving in this way to strengthen a group of producers
and consumers frequent but limited by the supply and
capacity of the venue in which they are located. As of
August 2017, markets are held in the city of Matehuala,
also with the support of the UASLP through the Academic
Coordination Altiplano Region.

The organizational structure is characterized by the
regional division of its participants — Plateau, Huasteca
and Center — who make up committees where information
circulates and messages, agreements and proposals are
transmitted. For this purpose, there is a board of directors
made up of producers, who are accompanied by members

of the academic community. However, decisions are made
by the participants — mainly producers and consumers.
There are two ways to make decisions, one regional and
one extended, the first is after each market day, where
regional producers meet and make the evaluation of the
market and then communicate to the other two regions,
in this way information circulates. The other form is the
extended assembly that takes place once a year —due to the
lack of resources to carry it out more frequently—, where
decisions are made regarding the calendar, activities and
commitments assumed by each region.

4.4 The Mayab Tianguis. Canciin, Quintana Roo

This Tianguis emerged as an initiative of the aca-
demic community of the Universidad del Caribe, from the
work of researchers belonging to the Department of Human
Development, Sustainable Tourism and Gastronomy and
Hospitality, and more precisely from a research project
entitled “The sustainable food culture at the Universidad
del Caribe”. As a result of this project, some of the en-
vironmental and socioeconomic problems experienced
by the Mayan communities in the state of Quintana Roo
were identified.

Previously, since 2007, the National Commission
of Natural Protected Areas (CONANP) had been carrying
out training and accompaniment processes for rural and
indigenous producers in the region, in search of the tran-
sition to organic production practices, initially motivated
by the possibility of exporting their products, particularly
honey. Based on this work and the possibility of integrating
producers into a marketing process, with the support of
the Universidad del Caribe, the first Mayab Tianguis was
held at the University’s facilities in 2011.

This project posed several challenges for the produ-
cers, mainly because of the quality of the soil in the region,
which among other characteristics has truly little depth
for planting, is a rocky, calcareous soil with few nutrients.
Therefore, the way to transform these conditions was based
on the implementation of agro-ecological practices that
allowed soil regeneration, crop rotation, row, or trench cul-
tivation, among other strategies. It should be mentioned that
the process was characterized by encouraging the recovery
of traditional practices and knowledge, rather than the im-
plementation of practices that were foreign to their contexts.

Initially, the market included the participation
of the communities of Nuevo Durango and Nuevo
Yokdzonot; over time, producers and processors linked to
urban agriculture processes, handcrafted products, seeds,
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among others, from the city of Cancun or some nearby
communities, have joined the market. However, there
is a disconnect between different regional experiences.
It has been possible to maintain an important presence
of Mayan producers who offer traditional products such
as papa voladora, macal, chaya, hierba santa, miami,
among others. In addition to diverse handcrafted products
for plague control, fertilizers and natural preparations to
nourish the grounds.

4.5 The Agro-ecological Tianguis of José Maria
Morelos. José Maria Morelos, Quintana Roo

The Agro-ecological Tianguis of José Maria Morelos
is perhaps the most incipient experience presented here. It is
located in the municipal capital of José Maria Morelos, in
the interior of the state of Quintana Roo, surrounded by the
main tourist hubs of the country: Cancun (300 km), Playa
del Carmen (238 km) and Tulum (174 km), and 200 km
from the state capital, Chetumal. It is the only municipality
in the state that does not have a coast, therefore, while in
the rest of the state tourism has been an important source of
income, in the case of José Maria Morelos, there has been a
recurring migration of young people and adult men mainly
to these tourist hubs in search of income. This phenomenon
has meant, on the one hand, the abandonment of agricultural
activities in production units far from the urban center of the
communities of the municipality, but on the other hand, it
has generated processes of home-made orchards that have
been stimulated mainly by women, who have integrated
this tianguis since its creation.

In this context, the Universidad Intercultural Maya
de Quintana Roo (UIMQROO), since 2012, designed
the project “Food Security and Sovereignty”, in which
the main objective was to strengthen the family orchards
in the communities surrounding Jos¢ Maria Morelos to
guarantee the production and consumption of the families.
Subsequently, by identifying some communities where the
project was succeeding, surpluses began to be generated
in production, which allowed the process to be scaled up
towards commercialization. It is there where the proposal
to generate a commercialization space takes shape within
the UIMQROO community.

In 2013 the first tianguis is held and from then on
it has been held once a month. Like the other experiences,
the venue has been a challenge for the consolidation of the
process, initially they were installed in a place far from the
center of the city, which did not allow the flow of people.
Later they reached an agreement with the local authorities

for the use of the space in the central square, however its use
is limited to the days when there were no events scheduled.
This has led to rethinking its location and moving it to the
university’s facilities, as well as seeking new marketing
channels, positioning some products, mainly vegetables, in
a local store owned by UIMQROO alumni, in addition to
the design of a program of weekly baskets for consumption
by teachers and administrators of the university.

In this Tianguis, it is necessary to mention that althou-
gh the commercialization process has not been consolidated,
despite existing for more than five years, the great virtue of
this process is in the strengthening of food sovereignty as a
key element within the participating communities. Therefore,
although its impact at the local and regional level is not
perceived, the initial objectives of the project are reflected
in the possibility of self-sufficiency of the communities and
increase of production units, thus achieving an improvement
in family income and in some cases avoiding the migration
to tourist areas in search of employment.

5 LEARNING FROM AGRO-ECOLOGICAL
MARKETS

From the experiences analyzed and the trajectories
that each one has been building, it is possible to identify
aspects for analysis around the development of each ex-
perience and the learning processes that have strengthened
their actions, which we mention below:

5.1 Agro-ecological markets as social processes that
give new meaning to the market

This type of market has the possibility of claiming
some of the virtues offered by the economic exchanges
that take place in different spaces, both because of the
type of products offered there and because of the type
of actors involved, their motivations and forms of parti-
cipation (ROLDAN-RUEDA et al., 2016). In this sense,
these markets are evidence that other types of economic
relations and exchanges, less concentrated, more inclusive,
better paid, more supportive, are not only possible, but
have materialized in different Latin American contexts.
According to Ledn, Valdés and Vasquez (2003, p. 73):

‘When we talk about markets, we generally refer to econo-
mic transactions, their intrinsic characteristic; however,
talking about markets also implies referring to a social,
cultural and identity world built in everyday life and by
the diversity of its protagonists. It supposes the encounter
and exchange of “ways of life” among its actors.
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These types of spaces have been recovering phy-
sical and symbolic scenarios that allow the design and
implementation of diverse strategies that seek, on the one
hand, to question the hegemonic market, and on the other,
to solve concrete problems of the contexts in which they
are located. In this regard, it is necessary to mention that
although these experiences face common problems in each
of'the stages of the productive process, they are resolved in
different ways, based on the trajectories, resources, expec-
tations and links that are created among the participants.

In that sense, these experiences become references
to show the capacity of these markets to face some of
these common problems identified by their producers and
promoters, among which we highlight the intermediation
processes and the certification mechanisms as two of the
problems in which the participants of these experiences
have been generating proposals and alternatives, which are
articulated in different ways with other ways of doing and
thinking the economy, as well as with the implementation
of more social and solidarity-based productive processes.

5.2 Development of social economy and responsible
consumption processes

Solidarity Economy seeks to reconstitute economic
relations in the face of the logic of capital (SINGER, 2002;
CORAGGIO, 2014), an example of which are the agro-e-
cological markets, since the different actors who participate
in them establish relations of proximity that allow them to
link up and establish bonds of trust and cooperation, not only
for commercial exchange, but in production, distribution,
and consumption itself. Agro-ecological markets stimulate
solidarity economy processes by proposing particular ways
of producing, distributing, transforming, commercializing
and consuming in order to contribute to an extended repro-
duction of life, understood as the “sustained development
of the quality of life of its members and that promotes the
development of fairer economic relations” (CORAGGIO,
2007, p. 3); They also seek to become “sustainable socio-
economic strategies that aim at a relevant horizon in view
of the structural crisis of salaried work” (GRACIA, 2015,
p- 18). These markets are considered processes of solidarity
economy by putting at the center the person, work, collective
organization, the transformation of social relations among
its participating actors, as well as the use of different forms
of exchange beyond the market.

Likewise, in the markets converge productive pro-
jects that involve the exchange of knowledge and agro-e-
cological processes, as well as collective work, which the

clearest example is the participatory certification, because
it involves producers, who exchange knowledge, informa-
tion, and production techniques, but also consumers and
solidarity intermediaries, who get involved and learn from
the production processes. The same happens in the processes
of intermediation, socialization, and creation of links around
agro-ecological production and exchanges. This makes the
different actors in the production chain visible and triggers
socialization dynamics and has even led to an expansion of
agro-ecological production processes at the territorial level.

In these spaces, food takes on a use value and the
agro-ecological production and exchange processes beco-
me politicized, since they allow various subjects involved
to acquire discourses and practices that go beyond mere
commercial exchange, where care for nature, the use of
agrochemicals, healthy eating, relations of proximity and
reciprocity imprint a different logic to the socio-commer-
cial relations of these markets.

This type of process finds an echo in citizens who
are looking for consumption options based on ethical, en-
vironmental, bio-cultural, health and/or solidarity values,
which guide their purchase decisions, thus politicizing
consumption, making them responsible, informed, and
aware consumers.

5.3 Participatory Certification Processes (PC)

The PC is a collective process between producers,
consumers, and other actors, which guarantees the organic
and healthy quality of local products, generated on a small
scale, based on relationships of trust and that promote
commitments to health, ecology, equity and precaution
(REDAC, 2008 apud GOMEZ et al., 2019, p. 520).

PC differs from agency certification because it meets
organic standards, maintains simple verification procedures,
seeks to reduce bureaucracy and costs, and usually includes
an educational and social control process that involves
production chain actors (producers, intermediaries, and con-
sumers). In addition, the PC normally has no direct cost to
the producer, has different characteristics from the Internal
Control Systems that are part of agency certification, and
does not aim to export food (GOMEZ, 2006, p. 3).

In the PC, the collaboration of each one of the par-
ticipants is vital, allowing them to explore and learn about
aspects of the productive processes that go beyond their role
as economic agents from the role of producer, intermediary
or consumer. In this sense, the certification processes enable
the possibility of constituting social actors with the capacity
to influence production, distribution and consumption. For
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this, within this type of market, accompanying visits are
carried out, generally integrated by producers, consumers,
promoters and people linked to the academy, giving rise to
the exchange of experiences, technical advice and direct
training; being a learning alternative for each of the parti-
cipants in favor of the transformation of the productive pro-
cesses and the exchange relationships that take place there,
reaffirming ties and bonds of trust, solidarity and respect.

“Sometimes we don’t make visits to make sure of the
production of our partners, we know them and trust them,
or someone who knows them, we know how they work
their production, in the organic sector it is very much
based on trust, in this type of market” (Puebla Alternative
Tianguis Producer, June 2017)

Among the experiences we have mentioned, PC
processes have been implemented based on agreements,
trajectories, interests, and diverse motivations. In this sense,
even though they have a common objective, the contexts
in which they are situated, the type of participants and the
common interests they identify allow recognizing aspects that
influence the configuration of the certification processes. One
of the most controversial aspects has to do with the validation
of'the certification processes by the corresponding authorities
(SEDAR - SENASICA). For some promoters, the possibility
of consolidating the PC process within the legal frameworks
became a challenge and evidence that the government is
taking steps towards the inclusion of small and medium pro-
ducers in the design of public policies. However, its inclusion
in the law and its subsequent implementation aims at the
homogenization of the production processes, downplaying
the importance of the social, political and economic particu-
larities of each context and of each producer. Thus, the trust
generated in these participatory certifications does not lie in
the legal recognition, but in the relationship that is formed
between the multiple participants and their own experiences
when they get involved.

“You can have your certification, but then you can do
whatever you want, so it really is based on trust and the
clients realize, they realize that it tastes different. Now,
it does not have to be small or ugly, if you produce it
well you produce quality” (Puebla Alternative Tianguis
Producer, June 2017)

Despite the challenges of participatory certification,
these processes represent the possibility of recognizing
multiple responses to common consumer concerns and

interests, the possibility of recovering traditional practi-
ces, knowledge and know-how, rebuilding relationships
and links among participants, giving new meaning and
exploring other types of exchanges, transforming con-
sumer decisions based on more and better information,
in collective benefits and above all in the inclusion of
values and principles that allow the consolidation of this
type of commercialization spaces as a real alternative for
producers, intermediaries and consumers. In this way, the
PC processes become a bridge to create and strengthen the
relationships between producers, managers and consumers
that can strengthen the processes of responsible and in-
formed consumption because they constitute processes of
transparency and trust.

5.4 Intermediation processes

Intermediation, understood as the link between
producers and consumers, represents one of the greatest
problems for producers. Access to marketing spaces, access
routes from production units, distances, access to their own
vehicles, the age of the producers, the absence of genera-
tional relay processes, as well as the presence of “usurious”
intermediaries, among other aspects, are some of the main
obstacles to production. In this sense, the urgency to demand
and transform intermediation makes sense to some of the
participants in these markets, to the extent that they iden-
tify in this stage of the productive process, the opportunity
to recover the link that has been co-opted by a few hands
(ROLDAN-RUEDA; GRACIA, 2018).

Within this scenario, some strategies are identified
that seek mechanisms for the transformation of inter-
mediation processes. One of the priorities, in the search
for strategies, has been focused on the need to diversify
marketing channels, for which the flow of information
among participants, the strengthening of local markets
and the staging of intermediation take on an important
role. To this end, some of these markets have successfully
integrated intermediaries — who are generally also produ-
cers — who perform functions that go beyond collecting
producers’ surpluses.

At the same time, other markets privilege direct
exchanges as a mechanism to ensure that producers achieve
greater benefits, but for some of the aspects mentioned
above, this can become an obstacle to their participation. In
this regard, the transformation of intermediation processes
implies recognizing that producers cannot always take
charge of planting, caring for, harvesting, transporting,
and selling products.
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Therefore, to assess the effects on the democra-
tization of agri-food systems, it is essential to identify
the terms of trade they build and the type of market they
generate (SOLER; CALLE, 2010), since the existence of
trade in differentiated products does not necessarily imply
the transformation of the conventional market. It has even
been observed, on occasion, that the dynamics in certain
distribution channels reproduce practices that strengthen
unequal global structures generated around consumer
elites, discursive practices associated with social and
environmental justice based on a “game of labels” —fair
trade and environmentally responsible, good supplier
practices— and certifications —organic, green or sustai-
nable—, in addition to the market niches constituted by
the false solutions of the green economy (ROSSET, 2016)
that do not question or transform these structures.

Considering the above, it is important that in the
formation of agro-ecological markets, territorial and pro-
ductive complementaries are stimulated that transcend eco-
nomic rationality and include fairer and more supportive
relationships among participants, promoting responsible
and informed consumption. The creation of links between
local and regional actors is a step in this direction, since
it broadens the concept of food distribution and related
markets. The recovery of physical and symbolic spaces
linked to food distribution, which carry out this type of
experience, implies changes in the logics and dynamics
that configure agri-food systems (CALLE et al., 2009).
At the same time, it raises questions about recurrent ca-
tegories and discourses — direct exchanges, fair prices,
fixed prices, fair trade, among others — that are crucial
to question and propose transformations in the face of the
neo-liberal model (NICHOLSON, 2013) and the apparent
efforts to eradicate the problems of market liberalization
that marginalizes and denies the rural population.

5.5 Challenges of alternative markets

Despite the progress made and the lessons learned
from these markets, there are challenges that must be ad-
dressed in order to strengthen agro-ecological markets and
thus increase their influence. That is why we are presenting
some proposals for carrying out this task:

a) Increased training to improve production processes

Most of the producers in the markets are small far-
mers with areas of less than 2 ha, in some cases the produc-
tivity of these areas is low, so they could produce more with
the improvement of the agro-ecological technology applied.

In addition, other important aspects could be improved,
such as safety, the correct application of agro-ecological
principles, the improvement of transformation processes
and the generation of greater added value, among others.

b) Maintain and improve participatory certification
processes

The trust that has been generated with consumers must
be taken care of, which is an essential requirement in a process
of solidarity economy. It must be guaranteed that the products
in these spaces are indeed healthy and agro-ecological.

¢) Generate product price review processes

It is known that the prices offered in local agro-eco-
logical markets are lower than those in supermarkets and
specialized organic product stores; however, in some of the
markets the prices of the products have been gradually in-
creasing and there is no process for reviewing the real costs
of production within the markets. It would be extremely
valuable to make progress in accounting for real costs to
explain to consumers the reasons for the costs of products
and establish strategies (e.g., increasing productivity, gene-
rating added value) that will lead to a reduction in product
prices and thus promote the widespread of consumption
processes and knowledge of agro-ecological products.

d) Mechanisms for the exchange of knowledge between
local markets

An interaction between the different local markets
is required, in such a way that processes of knowledge
exchange are re-established, so that the strategies that work
best can be replicated by the new markets, the different
expertise that we have are shared, product exchange.

¢) Influence the country’s public policy for the promo-
tion of local agro-ecological markets

It is important that these organized initiatives in-
fluence a new public policy to promote an agro-ecological
agri-food system in Mexico. Several Mexican govern-
ment agencies in 2019 (SADER in the sub-secretariat of
food self-sufficiency, and SEMARNAT in the General
Directorate of Agro-ecology) have made proposals that
take up the science, practice, and movement of agro-eco-
logy, but the dynamic and connecting role of civil society
and producers in local markets is not clearly visualized.
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6 CONCLUSIONS

Agro-ecological markets are reconfigured with so-
cial and solidarity economy dynamics, promoting collective
actions, agro-ecological processes, in a country-city conver-
sation that re-constructs the function of markets, politicizes
exchanges, establishes bonds of trust, highlights the use
value of food, gives new meaning, and allows interaction
among different social actors and favors the emergence in
Mexico of a new sustainable agri-food system.

These spaces could constitute a platform to give
new meaning to trade and exchange relations. They are
spaces where their participants manage to identify com-
mon-shared motives, interests, and concerns, related to
health, ethics, food, solidarity, bio-culture and the collec-
tive, favoring links between the countryside and the city.

The markets studied are heterogeneous and their
characteristics are given by the territory, however, they
share the learnings and challenges. In these spaces, family
and collective businesses are encouraged to place their
products in a fairer and more diverse manner, because by
participating in them, producers expand and diversify their
marketing channels.

It has been identified that these spaces allow the
exchange of knowledge and therefore of productive
practices, giving weight to agro-ecological processes that
can have a positive impact on the territories. Within the
different experiences there are meeting points that revolve
around the transformation of the productive processes
that allow thinking about agro-ecology as a viable and
necessary alternative to contain the environmental, social,
and political deterioration that has developed around food
sectors. This leads to agro-ecology being an opportunity
to recover physical and symbolic spaces that are not
exhausted in productive practices, but on the contrary,
points to the re-articulation of multiple social subjects,
protagonists in alternative agri-food systems and social
and solidarity economy.

Intermediation and participatory certification pro-
cesses provide elements for the strengthening of relations
between producers, consumers, and managers, creating a
fertile field for the practice of responsible consumption.

Participatory certification is a process where trust,
values, and collective learning (exchange of knowledge)
prevail among the different actors participating in alter-
native markets, which promotes the empowerment of
producers over their production processes and favors the
development of agro-ecology in their production units,
as an alternative model of production and consumption.

The strategies that are deployed in alternative
markets are diverse and complex, the achievements move
towards local food systems that are different from the
hegemonic one. In this sense, we consider that it is not
possible, or at least not forcefully so, to create alternative
spaces without having a political and ideological stance
towards the problems and realities that farmers in diffe-
rent regions must face, without questioning the agri-food
model, without investigating the forms of production,
without transforming diets, relations and links between the
countryside and the city, and without shifting the focus to
rural territories that supply cities.
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